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Improvements in consumer sentiment and favorable interest rates in 2015 prompted more buyers to take action,
resulting in an increase in closed sales activity versus 2014. Listing inventories in Phoenix and Casa Grande
dipped in 2015 as the rate of sales outpaced homes coming on the market, while Yuma inventory increased.

RESIDENTIAL CLOSED UNIT SALES GROWTH —2015 V/S. 2014

Phoenix 10.0%
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Data Obtained 01/15/2016 from ARMLS and Yuma MLS for all closed residential sales units between 01/01/2015 — 12/31/2015 and is deemed to be correct.

Percent Change in Closed Sales is a generalization of the market. Some price points and
neighborhoods may differ, so contact me to receive information pertinent to your property.

ACTIVE LISTING INVENTORY —2015 VS. 2014

------------------

Area 2015 % Change from 2014 Trend
Phoenix 20,622 -10.5% :
................ casaerande121g124% ’
Yuma ............................... 1’381 ................................ 61% ................... , ................

oooooooooooooooooo

Statistics based on information obtained from ARMLS and Yuma MLS on 01/15/2016. Information is believed to be reliable, but not guaranteed.
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30 YEAR FIXED MORTGAGE RATES DECREASE

While 30 year mortgage rates increased to over 4.2% over the summer, they have come down to under
3.8% and currently are at 12 month lows. A lower mortgage rate extends the purchasing power of buyers,
especially with a moderate increase in home prices.
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Consumer confidence has been on the rebound since hitting a 12 month low in September 2015. The
steady rate of improvement in the last 4 months means consumers are feeling better about the economy,
which factors into their confidence in making big purchases, such as housing.
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Source: TradingEconomics.com, U.S. Consumer Sentiment from University of Michigan
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